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Del. 5.2.1-5.2.12

Partner Nr.: EnergaP (7)

Country: Slovenia

Region: Podravje (Maribor)

Are there existing filling stations and CNG cars already in the country: NO

Regional study for gas vehicles and gas cars expansion in each region (D.5.2.1
-5.2.12)

Remember: In Del. 2.2 as well as in Del. 2.7 you have been asked about your vehicle expansion
plans in general. In 5.1 you have been asked about your general cooperation partners and
dissemination channels. Now you have to elaborate the questions more detailed working
together with concrete networks and partners to achieve your vehicle expansion goal.

1. Expansion plans
= General identification of each fleet (> 5 vehicles) operating in the regional context

List your identified fleets shortly:

In Slovenia there is no market for gas or biogas driven vehicles therefore we have to establish it
first and than develop it. The most important potential stakeholders are gas supply companies
and as afr as we know after the year of different meetings and talks they are not interested in
the field of using gas or biogas in vehicles but according to national development and financial
strategies in production of electricity.

2. ldentification of regional network or partners which could be interested
= List partners and cooperation area:
E.g. Gas company which builds filling stations

List your partners and networks shortly:

B potential partners: gas supply companies
B car dealers
B companies with big car fleet

3. ldentification of possible needs for the respective region
= Describe shortly the major needs:

Describe shortly:

Noone is interesed in having the filling station because of the priority to produce a electricity in
cogeneration units fro gas or biogas and state is giving the subsidies for electricity.
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4. |dentification of vehicle service stations and car dealers

Count and list shortly:

Non

5. ldentify decision makers and opinion leaders within the region

List shortly:

National M Inistry for environment and spatial planning but they have no priority in the field, local
authority is sometimes interested but usually they have no money. There is no opinion leaders in
that field because they are not interesed althougt we have communicate to them and produce a

lot of information.

6. What else is necessary to reach the planned gas vehicle expansion in your region?

Describe shortly:

To change complitly the mind of the people.

7. Any other general remarks/comments/information from your side?

Feel free to add what you think is important and might not fit into the above questions:

The explanation of the situation in Slovenia is explainede in the appendix: madegascar Project
development in Slovenia
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